


* Every human being is an ENTREPRENEUR

 Every human being is an ENTERTAINER
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= Every human being deserves and able to access
renewable energy and electronic communication

= Every human being deserves equality and is
technologically equipped to achieve it
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THE GOLD MINES OF HUMAN
APITAL

= The median age in Angola, Zambia, Mozambique, Congo, Chad, Nigeria,
Afghanistan is ]. 4 tO

= The median age in Pakistan, Yemen, Sudan, Algiers, Morocco, Namibia, Botswana

and Madagascar is 2 O tO

= The median age in Australia is 38
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DEPLETING MINES OF
!TlayLrle\élAN APITAL

= the median age in USA, UK, France and China will be over 40s
= The median age in Germany, Italy, Spain and Japan will be over 50s
= The median age in Nigeria will be 21, Kenya 25, S. Africa and Pakistan 34

= Australia and Canada — depending on their immigration
policies on how much youth they can bring from the
young Africa and Asia

257~
MEDIAN AGE:

® teens | twenties @ thirties @ forties

YOUNGEST: 1. Niger(15.1) 2.Uganda (15.5) 3.Mali (16} 4. Malawi (16.3) 5. Zambia (16.7)
OLDEST: 1. Germany & Japan (46.1) 2.lkaly (44.5) 3. Aushria (44.3) 4. Virgin Islands (44.2)
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BY 20

= The graying Europe, USA and Japan; and part of Latin America will need ...
= Nurses, laborers, students, artists, dancers, entertainers, comedians, activists

= The Climate Change impacted third world African and Asia-Pacific countries will
need local entrepreneurs to feed their economies

Median Age, Estimates for
2010 and 2050

Years India — 37
2050 =2010 chine EEEEEEG—_LL—— 16
U, NE—_ 41  Indonesia . - 38
Brazil _29 44 Pakistan [——— 34
Mexico _26 42 Japan _45 53
Argentina _30 40 S Korea _33 53

Nigeria _1821
===
Kerya - 25

i~ T 34
S. Africa 25

Russia _3842
I 51
44
Britain _4043
5
Fahos 4043 Source: United Nations, Department of Economic and Social
Italy _43 50 Affairs, World Population Prospects: 2012 Revision, June 2013

World Population Prospects: 2012 Revis
http://esa.un.org/unpd/wpp/index.htm
e— o)
Spain 50
40 PEW RESEARCH CENTER
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THE GAP & OPPORTUNITIES

= The current paradigm of Top-down poverty alleviation is proven failed

= The current mechanism of changing the quality of life has proven to be “artificial
ventilation”

= Three billion poor of the world, half of them in their mid twenties are rotting
= ...Waiting for the technology to take them over
= ... And interconnecting them

= ... to create virtual economies
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WE GLOB L CLUB

= AJF starts a WE Club:

= Finding, registering and interconnecting every entrepreneur and entertainer in the
human capital gold mine regions

= Finding and Encouraging a WE Sponsor for each individual for USD 5

= AJF will get WE villages and WE Cities (Sponsored by Corporations and Chairity
Foundations
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WE CHAM TONS

= Become a WE sponsor
= By donating USDS5 you become a champion of an individual entrepreneur

= After first 1000 sponsorships, the first model of WE will be created and auctioned

= After 100,000 sponsorships AJF will make a WE Human Capital Bank listed in
Stockexchnage

= The first annual WE Festival will be in Niger, Congo, Uganda or Somalia — the youngest
nations in the world.
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